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6) Lyric sheets to the songs you've sent. A tip here to cut costs and work, is to reduce them on a photocopier, then paste up 3-4 on one master sheet and then make copies from this. Remember to put your name and ( symbol on any of your original material. 

7) A photo of the band, B/W will do, but back it with a piece of stiff card. 

8) Any other material that you consider will be of interest, Gig lists, Live reviews, Press cuttings, Demo charts etc. As before reduce its size using a photocopier and paste up as much as you can on a single side of A4 paper.

9) Either i) a small  'Mail-Lite’ bag e.g. #0 size with your address on the front plus correct return postage, for your cassette and company response. A little tip here is to write the name of the company on the back of this envelope, with the month of submission. This will help you later with your record keeping. ii) or a mention in the covering letter/biog to re-use the original bag with the return postage & label enclosed (don’t forget them).






DEMO TARGETING

    Only target companies you know will be involved with your style of music. Get this information from: - a) the music press (& small ads) b) tip sheets (e.g. BANDIT Newsletter, see address at the end of the book) c) specialist demo publication e.g. TMR A&R List etc) d) people involved in the music Industry

    Another way to track down contacts is to scan through your record/CD collection for bands with a similar style to yours, note the record company name, then trace its address in a Music Directory such as 'Showcase'.

    My main advice here is to go for a manager first, i) to take all the varied business worries off your shoulders ii) do your demo targeting for you.

PROFESSIONAL DEMO TARGETING/PROMOTION, before I say anything on this subject, be very wary esp: the small ads in the popular music press (we'll make you a star for a small fee!)  Ask the Musicians Union for advice on the matter and a list of reputable promotional companies. Below is a photograph of a promo package sent out by TMR Productions to a television station. The result of this package being a TV slot for the artist. The drawback here being the cost, each package was budgeted for and there were 50 promo packs sent out in this campaign. However no company can actually guarantee any success. 
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EXAMPLE OF A PROFESSIONAL PROMOTIONAL PACKAGE                    






Contents: - 1) Video (previous TV shows) 2) Quality Cassette 3) Colour Photos 4) 24 page booklet (A-4) 5) Future Dates/tour 6) Return Postage


