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    Networking in the music business is the art of making contacts, though many books and magazine articles have been written on the subject, it is as personal to the individual as the music itself.

INITIAL PLANNING, sort out what your short term & long tern aims & goals are? Do you want local gigs, tours abroad, a record deal, a career in music etc? Next give yourself a sense of purpose, start to make weekly, monthly & yearly attainment schedules, based on what you feel is realistic. This helps with the first fence the average musician falls at, overcoming the fear & insecurity of rejection that holds you back. Which leads to the next point.

SELF-MOTIVATION, when reading the testimonies of artists who have made it, both successfully & long term, they all have one thing in common absolute drive, commitment & persistence. This in a nutshell means 365 days a year, 7 days a week, all holidays, all spare time etc…. & the ability to take constant knocks (I know people who've taken ten years or more of absolute rejection i.e. 1000's of company rejection slips to get that break). Look at a band like, 'Pulp', find out how long they've been at it, it might shock you, love them or hate them, they deserve their success. If you believe in your music that much, you'll make it too.

DAY JOB, we all have limited time, energy & resources, don’t get short-changed in this respect & give up the music. The truth here should be easy to under-stand, either i) get a job that is related to music in someway (this will help with networking) eg music shop or ii) take a day job, part time, if possible that just covers your expenses & gives you enough time for you to concentrate successfully on your music without getting constantly tired.  

SELF-IMAGE, before you even start, examine your own self-image & public persona. Can you approach people with honesty & positivity? If you can do this you'll be received by the people you approach in a more positive way, hence you'll be better place to sell not just the product, but yourself. 

BASIC SKILLS, firstly are you 100% convinced that you & your music can be potentially successful? Can you adapt, esp: to new technology? What have you got to exchange; people won't be willing to exchange their hard earned contacts & facts if you hav'nt got something to offer them! Hence the art of networking is all about i) communication ii) initiative iii) persistence  

CHAT, talking to people in other bands is the first place to start, esp: if you are after names and addresses for gigs & A&R purposes. The best place at gigs is usually the dressing room, not the bar', an open and friendly approach will get you further. In this respect you can often line up some reciprocal arrangements with bands from out of your town for gigs.  

FANZINES, on a local scene/band level this can be a good starting point.  Easily picked up at gigs (usually poked under your' nose at the bar). Or bought direct, (but don't forget an SAE), from a good up-to-date list like the current: TMR Fanzine List (over 450 current UK contacts). This is a well-recommended way of getting in touch with local musically minded people, bands & small venues etc. The only thing to beware of here is the 'transient' nature of' many fanzines, most never make it to a 2nd issue and even the established ones often change address/P.0.BOX on a regular basis! 

ADVERTISING, if you are really serious and you can afford it, this is often a worthwhile option. Whether you are looking for a new band member, sorting out a tour abroad or' just selling your new CD. You can often pick up useful information just by chatting to callers. But when you take out advertising make sure you can deliver what you promise and you place your advert(s), where you believe your target audience will see them. 

MEDIA, the top rung of the ladder. A tip here is to find out who the freelance contributors are & approach them directly, as they are not under constant editorial/deadline pressures. 

Music Collectives are often found in large towns & cities, these often run their own venues, recording studios & rehearsal rooms. If you have something to offer in exchange, this could be the first step to launching your own act.


