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    Regardless of your level of involvement in the music business it is essential that you understand the process and considerations of a live performance, (even if it's just getting out of that bedroom!)

We've probably all been to watch gigs at local pubs and also at giant outdoor festivals, however the basic requirements are virtually the same. Here is a basic checklist: - 

1) PHYSICAL…. size of venue, stage area, seating/standing & access

2) TECHNICAL…. PA/monitor system, lighting & electric points

3) TIMING…. sound checks, performance times, opening & closing times

4) PEOPLE…. venue staff, bands, roadies, mixer, tour manager etc

5) COMFORT…. directions, dressing room, hospitality, accommodation

6) MONEY…. contracts & financial arrangements

7) PUBLICITY…. promoters, venue, who's doing what etc….

    If you're completely new to this scene arrange to help out with a local band for free (or a safe lift hone). What you'll learn will far out-weigh the humping and the hangovers. Even if your band fails and you sink without trace at least you'd have learned a trade where you can find some form of' future employment.

GIG PUBLICITY

    Just as any pub gig, all promoters require photographs, publicity statements, press cuttings, demo tapes/recorded material about the act they are promoting. A reference from previous venues is often very useful. By far the most common form of publicity for gigs are flyers and posters. These are to be distributed/billed around the local area to the venue. It is very important to know who your audience is, and to target in a well planned determined way, especially if time is at a premium. 

    Bear In mind the other bands on the bill. Is it possible to tie in with their publicity? Do they play the same style of music/similar audience, or have they already got a good local following. Find out what type of people attend the venue, i.e. do a large proportion come from a local college or university? If so target there. Remember it is virtually impossible to draw an audience without first properly being able to focus your publicity.

    Don't over look anything, local radio, TV, listings in papers and the music press (listings in papers such as Melody Maker are free). Never depend on the promoter to do the publicity unless you're a mega star! Always liase with them and do the work yourself.. .  even If they say they are doing it.
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Examples of flyers, a variety for, gigs, record releases, courses, publications etc


